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XAPAKTEPUCTUKH OCBEIIEHUSA ITIOBAJIBHOM MAHJIEMHAH COVID-19
HA CNN.COM (2020-2021)

Apadum Typux
HannonainbHslii uccnenoBarenbckuil Huxeropoackuil rocy1apcTBEHHbII YHUBEPCUTET
um. H. U. Jlobauesckoro, Hmwxnuit Hosropon, Poccus, drafli.toufik202 1 @oulook.fr

Annomayusa. IlangeMus KOpoHaBHUpYyca SBJSIETCSA OTIPABHOM TOUKOM A u3ydeHus toro, kak CMU ocemiaror
100aJbHBIE KPU3KUCHI B IU(POBYIO AI0XY, KOT/J[a 3HAHUS PACIIPOCTPAHSIOTCS C TAKOH CKOPOCThIO, KAKOW MU elle
HHUKOIZIa HE 3HaJl. ABTOp pacCMaTpUBACT, SIBJISETCS JIM TAKOE OCBEILICHNE YacThIO 3BOJIIOLUY MaHIEMHUH, UIIH JKe
OHO CBSI3aHO C MOMEHTOM HHTepeca K MaHJeMHUHU CO CTOPOHBI JIMLL, TPUHUMAOIIUX MOTUTHYeCKue peuteHus. Lenn
HCCIEAOBAHMS 3aKIFOYAIOTCS B TOM, YTOOBI BEIICHUTE, Kakoe MecTo 3anuMaeT teMa Covid19 ma caiite CNN.com
B IIEpHOJ MaHJEMHH, B KaKUX pa3/ieiax pecypca M Kak 3Ta TeMa IpeACTaBleHa, KaK KyPHAIUCThl TOKA3bIBAIOT
Bpauei u napameukoB. OHa U3 3a/1a4 — U3YYUTh (PAKTOPBI, ONMPEACISIONINE CTHIIb U TOH OCBELICHUS SITUICMHUH
Ha caiite CNN.com ¢ y4eToM TOro, 4To 3TOT OHJIAiiH-pecypc OTHOCUTCS K BeaymuM MupoBsiM CMU. Mcnons3ys
METO/l HCCIIEI0BATEIbCKOr0 HAOIIOJCHUs, aBTop u3yumsl uHTEepHeT-pecypcbl CNN.com (2020-2022 rr) wu
MPOCJIEANT, KaK OCBEIIalach 3Ta TEMa B AKCTPEHHBIX HOBOCTAX, pa3zesie O 30POBbE U CHEIHAIbHBIX IPOEKTaX.
HccnenoBanue nokaszalio, 4YT0 OCHOBHBIMU HbrocMeiikepamu Obuin jupektop NIAD noxrop DHronun dayuu u
IIaBHBIM KOPPECIOHAEHT Mo BompocaM 3apaBooxpaneHuss CNN nokrop Canmpkait I'ynra. OcBemasi maHIeMHIO
Kosumal9, xypranuctel CNN.COM MOACTHINCH C YUTATESISIMH CTATHCTHKOM, CBA3aHHON C BUPYCOM, OOCYIMIH
npoOJIeMbl 3/IpaBOOXPaHEHHUs], KOTOpbIe BbIsIBUII Kpusznuc KoBuaal9, u BbIpasmiii CBOE YBRKEHHE MEAUIIMHCKUM
pabOTHHMKaM, KOTOpBIE JeNaid BCE BO3MOXHOE, 4ToObl rmomoub JiromsM. Mudopmupys o dakrax, CNN.com
NpUIEPXKUBACTCSl OPHUINAIBHOTO CTWIISL. JIMYHBIE UCTOPUU SMOLMOHAJIBHBL, @ OIMCAHUE PA0OThI Bpayeil MOIHO
yBaXEHUsI U OJIarolapHOCTH K HUM.

Knroueswie cnosa: CNN.com, KoBun-19, ocsemenue nannemun B CMU, noxrop OuTonu dayuu, nokrop Canmkail
I'ynra.

Jna yumuposanusn: Ipadnu Tyduk. Xapakrepuctuku ocBenieHus riodansHoi nangemun Covid-19 ma CNN.
com (2020-2021) // 3nak: npobaemHoe noje meauaodpazosanus. 2023. Ne 1 (47). C. 129-135.

Original article
THE CHARACTERISTICS OF COVID-19 GLOBAL PANDEMIC COVERAGE ON CNN.COM (2020-2021)

Drafli Toufik
National Research Lobachevsky State University of Nizhny Novgorod, Nizhny Novgorod, Russia, drafli.toufik202 1 @oulook.fr

Abstract. The study takes the coronavirus pandemic as a starting point for an examination of the media’s handling of global crises
in the digital age when knowledge is flowing at a pace the world has never had before. The author looks at whether such coverage is
part of the evolution of the pandemic, or whether it is linked to a moment of interest in the pandemic on the part of political decision-
makers. The goals of the research are to find out what place Covid19 theme occupies on CNN.com during the pandemic, where and
how the topic is presented, how doctors and paramedics are shown by journalists to explore the determinants of CNN’s coverage
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as it is at the forefront of the widespread world mass media. Using the method of exploratory observation, the author studied CNN.
com’s online resources (2020-2022) and monitored how the topic was covered in breaking news, health section, and special projects.
The research showed that the main newsmakers were NIAD Director Dr. Anthony Fauci and CNN Chief Medical Correspondent Dr.
Sanjay Gupta. Covering the Covid pandemic, CNN.com journalists shared the virus’ statistics with the readers, discussed healthcare
problems the Corona crisis had revealed, and expressed their respect to medical professionals who had been doing their best to help
people. Informing about the facts CNN.com adheres to the official style. Personal stories are emotional, and description of doctors’
work is full of respect and gratitude.

Key words: CNN.com, Covid-19, media coverage of pandemic, Dr Anthony Fauci, Dr Sanjay Gupta.

For citation: Drafli Toufik. The characteristics of Covid-19 global pandemic coverage on CNN.com (2020-2021). Znak: problemnoe
pole mediaobrazovanija. 2023; 1(47): 129-135. (In Russ.).

Introduction

A new pandemic coronavirus known as Severe Acute Respiratory Syndrome (SARS)-Cov-2, also known as
Covid-19, made its global breakthrough in January 2020 after being detected in a wet market in Wuhan, China
in December 2019 (Liu 2020). After the breakthrough, various governments attempted to reduce the infestation,
mainly through strict movement controls or blockades. The social, environmental and governance impacts of
Covid-19 have been significant. Every country had a significant impact on this global viral attack. The United
States of America, Italy, Spain, the United Kingdom, France, Germany, China, Turkey, India, Indonesia, and many
others remain the most affected countries. This has led the world to a state of unprecedented emergency, so that
countries have taken many measures to achieve social distancing and prevent the spread of the virus, while the
media, for their part, have taken measures to deal with the pandemic (Benoit, Mauldin 2021), so that they have
taken it upon themselves to provide news about the virus, its spread, numbers, etc.

As in other parts of the world, the outbreak of the coronavirus attracted the attention of the US media from the
very beginning of its spread, with an abundance of news, information, analysis, opinions, comments and images.
The US media, through CNN , tried to fulfil their media duty and follow the event on a daily basis, providing
statistics on the infected, the dead and the recovered (Casero-Ripolles 2020), and announcing that the responsible
media had followed a calm and balanced coverage of the news about the pandemic, without going so far as to
intimidate and frighten people and inform about the excitement , which did not respect the most basic professional
standards and moral responsibility to protect the public and its members.

In the face of a global natural health crisis, the role of the world’s media in framing the crisis is now becoming an
important issue (Aftab, Juliana, Md. Saidur 2022). During this period, Algerian national television rushed to cover
the spread of the disease, focusing on different aspects of the pandemic. In addition to shaping public opinion about
the pandemic, media coverage of the outbreak was crucial in communicating strategies for managing the outbreak
at this point. The media helped to disseminate information and the full facts about the coronavirus pandemic to
maximise human awareness and overcome a period of anxiety. By observing reactions and patterns of thought and
behaviour in such situations, they gained a deep understanding of the need for human commitment and engagement.
The coronavirus pandemic has been at the centre of the world’s media agenda, has had an extraordinary impact on
the world’s economies, and is at the forefront of political attention, in this context, the importance of the US media
has increased, given its responsibility to educate and guide citizens in preventing themselves from becoming infected.

Given all this, the media may well want to cover this pandemic (Ong’ong’a, Mutua 2020), The concern that
arises is the quality, credibility and depth of the coverage, and whether such coverage is part of the evolution of
the pandemic, or whether it is linked to a moment of interest in the pandemic on the part of “political” decision-
makers, with the result that the media agenda shifts according to their interests, the research problem appears in the
question of the determinants on which the coverage of CNN on the novel coronavirus pandemic (COVID-19) in
this digital era in which a communication revolution has taken place that has allowed the general public to practice
media communication through the new media.

Materials and Methods of the Research

The study examines the archives of videos related to the health media that the news organisation has uploaded
on its website and on its YouTube account in the years 2020-2021, It is based on a qualitative exploratory approach
that examines the reality of coronavirus pandemic media coverage carried out by CNN; this reality is analysed
from theoretical approaches to health information. Thus, in order to highlight the consistency of news coverage
with effective health communication, the study uses some quantitative data and information that preceded and
accompanied the emergence of the pandemic.

Characteristics of how the media covered the coronavirus pandemic

The media and satellite channels have opened up large previously neglected areas in the health sector due to the
human and economic toll that the coronavirus pandemic has taken on the world. Tracking the web programmes of
some Arab and foreign local and international news channels has revealed their lack of interest in programmes dealing
with human health as the basis of all activities... This is because the coronavirus crisis has ravaged all these files,
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leaving the health crisis as the main issue, while the prioritisation of these channels includes political and economic
affairs and issues such as terrorism. The coronavirus pandemic has led media organisations to change their agenda in
the order of news, speed and professionalism in covering real-time events and equipping their journalists to work in
exceptional circumstances (Ben Daly 2021: 340). China’s announcement of the first coronavirus infections in the city
of Wuhan led to an unprecedented emergency. In the wake of the announcement of the first coronavirus infections
in the city of Wuhan, China’s public health community was faced with an unprecedented emergency, the need to
communicate the news of the virus, the limits of its spread, the number of infections, and the orders, directives, and
guidelines of the relevant agencies. The exceptional context of the coronavirus pandemic was an opportunity for
media organisations to develop new press products such as interactive maps, explanatory reports, data journalism, or
to support specific products such as newsletters (Billig 2021), which were widely used. In addition to publications,
many institutions have developed a podcast service. Explanatory reports, data reports and interactive maps are among
the most commonly used journalistic tools. As a good example, the press can interpret, manage and provide the reader
with the necessary background knowledge to understand events.

CNN health media

For several years, CNN’s Headline News (HLN) (5) news channel has featured a medical programme hosted
by Dr Drew Pinsky David, an internal medicine physician specialising in addiction medicine who has achieved
widespread media fame through his radio and television programmes. The programme was called Dr Drew On call
and ran from Monday to Thursday evenings from 4 April 2011 to 22 September 2016 (W. E. Messamore 2020).
We take advantage of this experience to make several observations:

The show was not aired on CNN, but on the HLN channel, which is responsible for this area, and which later
became CNN PH; HLN is a primarily political channel, which is not the right place for such a show; this raises
the main problem raised in this study, which is the low interest of the global media in the health aspect and its
separation from the political aspect, which is the most important one. The global media’s inferior perception of
health information. The network’s management decided to discontinue the programme. No alternative has been
found in the last four years.

CNN’s position on the programme indicates a complete separation between political and health media, with the
latter being a small part of political concerns and rarely at the forefront of the landscape. This corresponds to the
absence of health programmes in the programming of news channels, where the main news is about politics and
politicians). Searching through the lists of videos the channel keeps on its YouTube account, we find a list called
“Your Health” which contains 134 videos, including 101 made before the coronavirus appeared. The earliest dated
11 November 2011 and the most recent dated 17 January 2020 (Parimala et al. 2021). The channel has broadcast
one health-related news item per month over the past nine years. This is an indication of the absence of a health
media based on a competent editorial staff working side by side and competing with specialised groups in politics,
economics, sports, culture and others.

Dr Drew’s programme does not, however, represent the whole of CNN’s health coverage. There is also the
Vital Signs News Reporting programme, run by renowned physician and media personality Dr Sinjay Gupta, the
network’s chief medical correspondent. Vital Signs seeks out worthwhile health stories to demonstrate the global
nature of health issues. The CNN website is rich in health content, and the health section includes various topics
related to food, fitness, wellness and motherhood (Sanjay Gupta. Vital Signs with Dr. Sanjay Gupta // CNN, https://
edition.cnn.com/specials/health/vital-signs).

Results of the study and their discussion

Undoubtedly, the coronavirus outbreak became the only global event to attract the attention of the traditional
and new media, and thus the interest of the whole world. This pandemic, which began in China and then gradually
spread to most of the countries of the world, can hardly be expected to be missed by the media, which have been
covering the development of this pandemic in great detail, counting the cases, the deaths, the recoveries and the
countries affected 24 hours a day (Jurkiwitz, Mitchell 2020).

For this reason, the aim of this study is not to examine the coverage of the pandemic by the satellite news
channels included in the sample, or simply the absence of such coverage. Rather, it is to examine the determinants
of this coverage and link them to the experience of the health media channels, which can be relied upon to explain
the possibility of success of the coverage, and whether this coverage has come as a normal extension, paying
attention to health matters to such an extent that the world will overcome this crisis through its preparation for it
and through the degree of health education that will enable individuals to deal consciously and effectively with the
offender, and save individuals, societies and countries from confusion and increasing human and material losses

Recently, during the COVID-19 health crisis, the flow of information exchange has increased dramatically
during the COVID-19 health crisis. In this context, a large number of publications have appeared on media framing,
misinformation and Covid (Pham, Le 2018) (Parimala et al. 2021) (Xiong et al. 2018) (Arras et al. 2017) (Gupta,
Joshi 2019) (Albright 2017) (Aldwairi, Alwahedi 2018) (Benoit, Mauldin 2021) (Fedorov, Levitskaya 2020)
(Brennen et al. 2021) (Rodrigues, Xu 2020). and finding ways to improve the anti-manipulative media literacy of
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audiences (Abdel Raheem, Alkhammash 2021) (Billig 2021) (Brennen et al. 2021) (Shulman et al. 2021). During
the COVID-19 pandemic outbreak. The COVID-19 pandemic has been characterised by uncertainty and constant
change, which has forced governments and public health authorities to step up their efforts in risk communication.

The coronavirus issue is the main focus of the international media because of the global pandemic situation.
Coverage of SARS-Cov-2 is driven by the news values and interests of readers around the world. The news
organisation (CNN) tried to cover the news about Covid-19 during the peak of the virus spread in North America
(Brennen, Simon, Nielsen 2021). But it showed its choice of interest based on its “agenda” by sharing videos on its
official YouTube channel and website. CNN’s coverage of the coronavirus pandemic can be assessed by looking
at the initial interest in the crisis — as evidenced by the videos available on the network’s YouTube account — and
the video playlists, as well as the coverage on the network’s website, in addition to the live coverage. We then look
at the quality of the content that the channel provides across all its platforms, leading to an overall assessment of
Corona’s time on the channel’s screen.

CNN’s YouTube account contains a selection of videos, not the full archive of broadcasts. The oldest video
dealing with the Corona virus in the selection is from 20.01.2020, but interest in the virus started with videos
from 25.02.2020, when the Centers for Disease Control issued warnings about the spread of the virus in the
US. Since 11 March 2020, interest and coverage has increased, until all videos in the last two weeks of March
are about the Corona pandemic.

On the main page of the “CNN” channel on YouTube, videos related to the Corona virus can be found under the title
“Latest News”, indicating the importance of this issue in the news coverage agenda. Among the lists of videos uploaded
to the “CNN” channel on YouTube, which totalled 274 lists on 30 March 2020, there are 41 lists that included videos
about the coronavirus (15 %), noting that the oldest of these lists dates back to 2012. We conclude from these lists that
CNN did not limit its coverage of the coronavirus pandemic to a specific programme, but rather included a large number
of programmes and political, economic, health, cultural, sports and technological fields...in addition to the “Your Health”
list that we discussed earlier, which included 32 clips, the oldest of which dates back to 2 March 2020.

In 2020, during the period of presidential elections and the global pandemic, the audience of CNN.com has
sharply increased (Rodrigues, Xu 2020). Americans, the main users of the media resource were looking for true
information on Covid-19, and the CNN website was the one they trusted. Visitors from all over the world had
a chance to get information from cnn.com as well. CNN’s website is no less than its YouTube channel when it
comes to covering the Corona pandemic in a comprehensive, intensive and updated manner. The two main pages,
one dedicated to the world and the other to the US, provide information on the Coronavirus (Livingston 2020).
Links to pages with information on the development of the Coronavirus and news reports on the reality of the
Coronavirus and its impact on various aspects of life, as well as a map showing the number of people injured and
killed in the US. CNN has made it a priority to provide the latest and most accurate information on the pandemic as
it develops. The network updates its website regularly with the latest news and developments, so that its audience
can stay informed and up-to-date. CNN’s coverage focuses on the most important aspects of the pandemic and its
impact on individuals, communities, and the world. The network strives to provide information and analysis that
is relevant and meaningful to its audience. CNN’s coverage of the COVID-19 pandemic on its website, CNN.com,
is designed to provide its audience with the latest, most accurate, and most relevant information on this important
story. The network’s goal is to inform, educate, and engage its audience, helping them to understand the impact of
the pandemic and the efforts being made to combat it.

CNN has collected various topics related to the coronavirus pandemic in a section that is more like a Site within a site
under the heading Coronavirus Outbreak. To express the extent of the network’s interest in covering this pandemic, and
to learn about the richness of this section’s content, we review its subsections, each of which contains a number of topics;
There is a section on “the latest news” relating to the pandemic, “the impact on daily life” (quarantine and the need to
work from home or stay at home without work and the political response - policy decisions taken by the authorities)
and “the medical interface” (how medical staff are dealing with the epidemic). Coronavirus through “Images” (a photo
gallery expressing the pandemic) and video clips on the pandemic, working from home, students adapting to studying at
home, infographics on how the epidemic spreads, its most prominent symptoms, and a map of infections in the United
States; “Timeline of the development of the pandemic “, “Symptoms of the disease” and “Best CNN articles. ““ That
explains the pandemic “ and a service to answer users’ questions about the Corona virus.

Thus, this part was found to contain material that resembled that of a media company that specializes in
the Corona virus. Multimedia is present in many topics, as well as flexibility, integration and easy access to the
network’s different platforms, in terms of the effectiveness of content preparation and distribution. CNN framed
the novel coronavirus issue as a pandemic; its focus was to inform people about the virus and its consequences. It
was the most common request people made when looking for news. Also, during the global lockdown situation, its news
was in demand by global readers and it framed the issue according to the people’s demand, covering the economic issues
through the economic consequences frame. However, CNN framed the issue by focusing on the health and public health
points, which reflects the responsibility frame, its area of news coverage was deaths and infected people. We assume that
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the USA was concerned with the number of deaths. and these news providers set their agenda to inform people more
about the safety and prevention methods of the infection (Shulman, Bullock, Riggs 2021).

As for direct on-screen coverage, it included almost all the hours of broadcasting when the various programmes
were dedicated to the manifestations of the pandemic and its local and global effects, in addition to the news studios
that tried to prepare reports, news bulletins and headlines in a way that is unprecedented, except for the coverage of the
results of the US presidential elections, although the coverage of the Corona outbreak was surpassed by the longevity
of the coverage. The coverage included the live broadcast of all the press conferences held by US President Donald
Trump and his team to deal with the Corona crisis, which have become almost daily, as well as press conferences held
by state governors and mayors of major cities (such as the mayor of New York), and the inclusion of state governors
in some programmes and bulletins, such as New York Gov (Cilizza Chris. Why is Anthony Fauci hedging on the
origins of the coronavirus / CNN. 2021. 24 May, https://edition.cnn.com/2021/05/24/politics/fauci-donald-trump-
coronavirus/index.html), given that his state is the epicentre of the epidemic in the United States, and the most severe
in terms of the number of deaths and lack of medical equipment, and hosting senior officials from the country’s
medical institutions, such as Dr Anthony Fauci, Director of the National Institute of Allergy and Infectious Diseases
and a member of the White House team on the coronavirus pandemic.

As far as the quantitative coverage of the victims of the Corona virus pandemic is concerned, the channel has
intended to dedicate the right part of the screen to the installation of a counter that counts the number of people infected,
who have died and who are recovering throughout the world and the United States, so that it will not be necessary to
mention digital developments during the news bulletins and programs, on top of the other most prominent digital data
at the bottom of the screen, such as the performance of the financial markets during a pandemic.

Perhaps the most striking feature of this coverage is the qualitative presence of the channel’s medical media
professionals, led by Dr Sanjay Gupta, neurosurgeon and chief medical correspondent for CNN, and media
personality Elizabeth Cohen, chief medical correspondent for the channel. Under their leadership, the channel’s
health media unit has been a positive feature of the channel and its coverage.

Dr Sanjay was the most visible in many bulletins and reports during the days of the pandemic (CNN Digital.
Shatters All Historical Records, Reaches Largest, Most Engaged Audience in History in 2020 // CNN Digital.
2020. 22 Dec, https://cnnpressroom.blogs.cnn.com/2020/12/22/cnn-digital-shatters-all-historical-records-reaches-
largest-most-engaged-audience-in-history-in-2020/). and some of his statements and warnings on the pandemic
and his previous interviews were broadcast, in addition to hosting him as a spokesman and interlocutor when
hosting decision makers and actors in the Corona pandemic, and his contribution extended to providing indicative
advertising clips (such as the method of correct hand washing) addressed to all channel audiences. As well as
helping to keep up with the coverage of the event, Dr Sanjay has also created a podcast, “Corona Virus Fact vs.
Fiction with Dr Sanjay Gupta”, which is broadcast on various digital platforms, in which he answers questions from
the public on various health-related issues. Corona virus pandemic. Dr Sanjay’s combination of academia, medical
practice and media practice, supported by his writing and acting talents, has made him an authority on the subject
for the channel’s viewers, to the extent that his statements have been quoted by Fox News. (Jurkiwitz M., Mitchell
A. Cable TV and COVID-19: How Americans perceive the outbreak and view media coverage differ by main news
source // PEW RESEARCH CENTER. 2020. 01 Apr, https://www.pewresearch.org/journalism/2020/04/01/cable-
tv-and-covid-19-how-americans-perceive-the-outbreak-and-view-media-coverage-differ-by-main-news-source/).

CNN has a reputation for delivering accurate and trustworthy news and information, and its coverage of the
COVID-19 pandemic has been no exception. The network has a team of experienced journalists and experts who
work to gather, verify, and report on the latest developments in the pandemic. CNN’s reporting on COVID-19
is based on information from credible sources, such as the World Health Organization, the Centers for Disease
Control and Prevention, and local health departments, among others. The network also seeks out independent
experts, such as epidemiologists, virologists, and public health officials, to provide additional context and analysis
to its coverage. However, it’s important to note that the COVID-19 pandemic is an ongoing and rapidly evolving
situation, and information about the virus and its spread can change quickly.

Given this theoretical approach, the problem addressed by the study, and the aims of the study, which is an
analysis of the methods and determination of media coverage of the outbreak on CNN, the main factors that the
author has observed during the coverage of the outbreak on CNN are the following:

1. Focus on comprehensive and continuous coverage of the unprecedented experience that the world and
contemporary media is undergoing.

2. Adopting a kind of “media emergency” in which the efforts of the preparation, video, graphics, editing and
directing departments are brought to bear on covering the pandemic, using all the capabilities of the editorial channel.

3. Providing significant digital data and using it in questions, dialogues, pilgrimages and reports, as well as
making it available as raw data that can be easily checked.

4.  Focusing on the human aspect related to the conditions of health workers, presenting them as warriors
on the front line defending the nation, the feelings of those who have lost their loved ones or those who have
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recovered from illness, and the psychological state experienced by people as a result of fear of delinquency or
compulsory stay in homes accompanied by unemployment or work. from home.

5. Paying attention to and critiquing statements made by public officials by comparing them with statements
made by experts and academics, especially the controversial statements made by the US President.

6.  To consider the economic, social and strategic implications of the pandemic and to anticipate the future
of the world as regards political systems, international relations and development.

7. Quickly adapting to the forces of the pandemic, which forced people to distance themselves socially
and stay at home, some of its journalists and correspondents set up their own home studios and used audiovisual
communication applications over the Internet (such as Scabb and WebEXx).

Conclusion

CNN’s comprehensive and continuous coverage of the coronavirus pandemic, an unprecedented event for
the world and the United States, can be seen as one of the most important determinants. Viewers are helped to
understand the situation by statements from officials, experts and scientists. CNN has a political bias, but its
coverage of the pandemic has been well thought out and well presented.

This research provides useful insights into CNN’s media framing in the early stages of the COVID-19 pandemic
and identifies the different themes that are included in the portrayal of such a pandemic. In the early stages of a
disease outbreak, the media play a crucial role in providing information. Their role is essential in influencing the
public’s perception of the disease and in the prevention of the spread of the pandemic.

This study suggests that media systems are still a phenomenon of cross-border reporting, even though we live
in a world of global information sharing due to technological advances in communication. CNN frames news
according to its agenda, as this news media organisation publishes selected news on its YouTube channel and
website. Getting people’s attention and getting them to discuss and comment on the issues of public interest is
CNN’s main concern. This helps to get the news noticed by the Government or the relevant authority.
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